
CONTRACT FOR EXHIBIT SPACE 

EVENT: ________________Springfield RV & Camping 2012 _____________________________________  

EVENT DATE:________________March 30-April 1, 2012 _______________________________________  

LOCATION: ________________Prairie Capital Convention Center, Springfield, IL __________________  

EXHIBITOR COMPANY NAME:  ___________________________________________________________  
Booth Space # ____________________ (Do not write on this line) 

1st Choice __________ 2nd Choice __________ 3rd Choice __________ 
If at all possible you will receive one of your booth(s)/exhibit locations, however, there are no guarantees offered or extended. 

Bulk Space Section # _______________________________ 
Dimensions: ______________________________________ 
Rate: ____________________________________________ 
__________________________________________ 

Special Instructions:_______________________  

Checks Payable to / Mail to: 

Events, Ltd. 
P. O. Box 3141 

Peoria, IL 61612-3141 
Phone (309)692-6465 

Fax (309)692-6927 
Events, Ltd. Federal ID: 37-1356952 

Electrical Required: 
110 V….. Yes_____   No _____ 
220v….. Yes _____ No _____ 

There will be an additional charge to the exhibitor for electric. 

THIS AGREEMENT made this the _______________day of ______, 20__, between Events, Ltd. (Promoter) and 
______________________________________________________________________________________( Exhibitor). 
Promoter, for and in consideration of the covenants and agreements herein contained and the faithful performance by the Exhibitor of all 
such covenants, hereby grants to the Exhibitor the right to use the space designated by the booth or space number listed here, said space 
to be equipped by the Promoter as provided in this contract and by the rules and regulations attached hereto, commencing at the time 
shown as advertised and terminating at the time the premises are to be vacated as advertised, the exhibit space to be used by the 
Exhibitor for the purposes shown on this contract and for no other purposes. 
 
This agreement is made and entered into upon the following terms and conditions which are mutually agreed to by the parties hereto: 
1.    The rules and regulations attached hereto or on the reverse side hereof shall be and are hereby made a part of the Agreement. 
2. Promoter shall not be responsible for any injury or loss that may arise or come to the Exhibitor or Exhibitor’s employees, invitees 

or agents, or to any goods from any cause whatsoever. 
3. Exhibitor hereby covenants and agrees to pay for the right to use the exhibitor space the total sum of $_______________, of which 

deposit of  $_________due on _____________and balance paid on or before this date of _________________________. 
4.    In case the exhibit hall shall be destroyed by fire or other casualty, or in case any other circumstance shall make it impossible for 
the Promoter to permit the exhibit hall to be completely occupied by the exhibitor for the uses herein specified, then and thereupon this 
Agreement shall terminate and the Exhibitor shall and does hereby waive any claim for consequential or incidental damages, including, 
without limitation, lost profits and out-of-pocket expenses, except the return of the amount paid for the space should this Agreement be 
so terminated. 
 
5.  If Exhibitor shall fail to make full payment hereunder as Aforesaid, whether the Exhibitor desires to exhibit or not, Exhibitor shall 
thereby and thereupon forfeit its rights in and to the use of such space and forfeit the money already paid as liquidated damages.  
Exhibitors who have paid the entire amount of contract and find they are unable to exhibit at the show, shall thereby forfeit its payment 
made for space, without any liability of any kind to the Exhibitor. 
 
6.  In the event that your space is sold prior to your signing of this contract, another equal space will be supplied if available.   
 
Products of services to be exhibited must be listed below.  Only listed products may be exhibited.  No additional product line may be 
brought into the show (See #25 on backside of page).  No exhibitor may list more brands or products than can fit in the contracted 
space. 
 __________________________________________________________________________________________________________  
 __________________________________________________________________________________________________________  
 __________________________________________________________________________________________________________  

List below the show coordinator or local representative (All correspondence, tickets, and renewals will be mailed to person below 
NAME__________________________________________ 
COMPANY______________________________________ 
ADDRESS_______________________________________ 
CITY___________________________________________ 
 
 
                    Authorized by: 

EVENTS, LTD. (Promoter)_________________________ 

POSITION_________________________________________ 
TELEPHONE_________________FAX_________________ 
E-MAIL___________________WEB SITE_______________ 
STATE______________ZIP___________________________ 
                           Authorized by: 
COMPANY (Exhibitor): _____________________________ 



EXHIBITOR’S RULES AND REGULATIONS 

Please Read Carefully and Save For Reference 

Rules and regulations governing the show have been briefly written to advise exhibitors of their rights, 
restrictions and requirements.  Any changes to the rules and regulations must be made in written form. 
1. No special signs, partitions, apparatus, shelving, etc., may extend more than 8’ above the floor in a booth without the permission of 

show management.  No similar material should extend above a side rail on a booth over 4’ except to the point half way in the booth 
to the back wall line.  No pins or tacks in drapes, walls posts, etc. are permitted. 

2. No nails or screws may be driven into the floor.  No damage of any nature may be done to the booth structures or to any part of the 
building.  Exhibitors will be held responsible for damages. 

3. All aisles must be kept clear of exhibits, interview, demonstrations, distribution of literature, etc. must be made inside of the 
exhibitor’s space.  No canvassing, solicitation of business or conference in the interest of business, except by exhibiting firms is 
allowed.  All structural work, such as extra shelving, standards, display racks, etc., must meet the approval of show management.  
All materials used must be fire resistant and, if necessary, tested by the fire department.  All flammable materials such as bunting, 
artificial trees, drapes, etc., must be fire resistant.  Crepe paper is absolutely forbidden, even if fire resistant.  All cloth over one 
yard square, must be fire resistant by order of the fire department. 

4. Subletting of space is prohibited.  Two or more firms may not exhibit in a single space unless approved by show management 
5. The use and operation of motion picture projectors and other apparatus must conform to the local regulations in the building. 
6. Exhibitor sales of food and beverages for consumption in the building shall not be permitted. 
7. Many promotional items may be used in your display area – yardsticks, key chains, pencils, etc., however, no helium balloons or 

food may be given out. 
8. Helium balloons used as decorations on a booth or exhibit must first be approved by show management or they will not be allowed. 
9. The show management reserves the right to refuse space, which would in any way, detract from the dignity or the theme of the 

show. 
10. Gasoline will be permitted in gasoline tanks:  the battery or other electrical source must be disconnected, and the gasoline or other 

fuel caps sealed with tape.  These vehicles are open for inspection by the Fire Marshal at any time.  No propane, butane or other 
flammable fuel tanks are allowed on mobile units unless not previously filled.  No internal-combustion engine may be operated 
during show hours. 

11. Any special carpentry, wiring, gas, water or drainage connection shall be installed at the exhibitor’s expense, and then only after 
approval of show management. 

12. Exhibitor, at his own expense, must drape back of unsightly structures if exposed to view. 
13. All labor necessary in setting-up or removing exhibits must be supplied by the exhibitor. 
14. All exhibits must remain intact until the close of the show. 
15. The decision of the show management must be accepted as final in any disagreement between exhibitors or in the decision to 

remove from the show any exhibitor or his representative performing any act or practice, which in the opinion of the management, 
is objectionable. 

16. All matters not covered in these conditions are subject to the decision of show management.  All exhibitors are to recognize that the 
show management is to be held harmless for any act of God, natural occurrence, or abnormality and for all activities within the 
actual exhibitor’s booth and acts performed by exhibitor and/or his representative. 

17. Exhibitors causing smoke or offensive odors can be removed by show management. 
18. IMPORTANT  Watchmen will be on duty for most shows, but the show management cannot guarantee exhibitors against loss of 

any nature.  Furthermore, each exhibitor must provide a certificate of insurance showing $100,000(minimum liability coverage). 
19. The Show and Building Management will take all reasonable precautions against damage or loss by fire, storm, theft, strikes and 

other damages, but do not guarantee or insure the exhibitors against loss. 
20. All exhibitors will receive four passes.  Any additional passes can be purchased from management.  All passes will be honored 

throughout the entire show. 
21. No product boards may be displayed showing new products or brands, which are not physically represented in the show by the 

exhibitor signing this contract. 
22. Brochures, pamphlets, video, product identification, or other collateral material are limited to only those brands and products not 

displayed or carried by any other dealer in this event. 
23. Failure to comply with these rules will result in the closing down of the exhibit and forfeiture of any and all funds previously paid 

to show management by this exhibitor. 
24. All rules and regulations are subject to the discretion of show management and any decision by Show Management shall be termed 

final. 
25. Any exhibitor displaying a product or product line that is not listed on the front of the contract will be removed from the show 

immediately and not allowed a refund of money paid. 
26.  Failure to meet contracted payment schedule shall result in interest being assessed at the rate of 18% annually plus a rebilling fee  
       equal to 10% of  total Contract Cost



 


